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30th September 2010
SCOTCH WHISKY ASSOCIATION VISITS STOCKHOLM WHISKY FESTIVAL
The Scotch Whisky Association (SWA) will visit the Stockholm Beer & Whisky Festival for the first time today (30 Sept), as the popularity of Scotch Whisky continues to grow in Sweden. 

A 12% increase in exports – to a record £37m in shipment value – confirmed Sweden as the seventh largest European market for Scotch Whisky in 2009.  Exports to Sweden have increased by 43% over the last decade. 
At the Stockholm Festival, the SWA will meet local trade and industry representatives and whisky club members to raise awareness of important new rules that govern the making, labelling and bottling of Scotch Whisky.  
The new Scotch Whisky Regulations, introduced in 2009, protect the authenticity of Scotch Whisky from copycat products and ensure consumers receive clear information on labels about what they are buying. 
Campbell Evans of The Scotch Whisky Association said: 

“Swedish consumers are renowned for their knowledge of Scotch Whisky. We are delighted to have this opportunity to visit Stockholm to promote Scotch Whisky in this important European market.  

“As Scotch Whisky’s popularity continues to grow in Sweden, we will be explaining the new rules that govern the making and labelling of our brands.  These guarantee clear and consistent product labelling so that Swedish consumers always know exactly what they are buying.” 

Note to Editors: 
1. The Scotch Whisky Association is the industry’s representative body and has a global remit to protect and promote Scotch Whisky.  The Association has 56 member companies, all of whom are distillers, blenders and bottlers of Scotch Whisky.  

2. The Scotch Whisky Regulations 2009 govern every aspect of the making, bottling and labelling of Scotch Whisky.   The rules include:

a. A requirement to use consistent category terms on bottles to help consumers understand what they are buying, for example ‘Single Malt Scotch Whisky’ or ‘Blended Scotch Whisky’.
b. Protection for regional names associated with Scotch Whisky production, including ‘Highland’ and ‘Lowland’.
c. A requirement that the only age statement that can appear on labels or in adverts refers to the youngest whisky in the product.  If, for example, the brand is a “12 year old Scotch Whisky” that age refers to the youngest component whisky in the bottle.
3. Scotch Whisky represents 25% of the United Kingdom’s food and drink exports worldwide.   

4. For further information please contact Campbell Evans on +44 (0)7768 002 262 at The Scotch Whisky Association.     
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